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The Winner’s Events in the Bangkok Asian Games:
The Sponsorship Analy51s of Samsung Electronics
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Abstract

The purpose of this paper is to analyze the successful sport sponsorship strategy applied by Samsung Electronics, the first
official partner of the 13" Bangkok Asian Games, in 1998. By introducing the integration of sports and corporations, the win-win
sponsorship can be discussed and learned by both parties for the long-term development in the next millennium.
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